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Yohji Yamamoto's new flagship store in New
‘York is a conversion project. An existing brick
building was radically divided in two to create
- an original free-standing building. In response
to the (existing) high plinth, a concept using
raised displays was chosen for the interior, so
that the programme is still visible from out-
side. The division in the building creates a pro-
grammatic separation between the shop and
the stockroom. The staff can only access the
stock by crossing the newly created alley.
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